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DETAILED ACTION 

1 . The following is a Final Office Action in response to the connmunication received 
on July 8, 2005. Claims 1-30 are now pending in this application. 

Response to Amendment 

2. Applicanrs amendments to claims 1,2, 11, 12, 14, 15, 24, 25, 27, 29 and 30 are 
acknowledged. The amendment to claim 2 is sufficient to overcome the 35 U.S.C. 112, 
second paragraph rejection set forth in the previous Office Action. Therefore, the 35 
U.S.C. 112, second paragraph rejection of claim 2 is withdrawn. 

Response to Arguments 

3. Applicant's arguments have been fully considered, but are found unpersuasive. 
In the Remarks, Applicant argues that Perkowski does not teach that the coded image 
includes ID information for identifying the printed matter. Examiner respectfully 
disagrees. In col. 5, lines 19-23, Perkowski discloses using UPC numbers, which are 
read from bar codes printed on a product. Thus, the UPC numbers identify the product 
and the bar code printed on the product. Additionally, in col. 4. lines 45-53, Perkowski 
discloses the URLs associated with the UPCs or UPNs are used to identify a variety of 
information related to a product such as product advertisements, product specifications, 
product warranties, product incentives where the product incentives include rebates, 
discounts and coupons. In col. 13, lines 1-9, Perkowski discloses imprinting UPCs on 
printed materials such as brochures and advertisements. Likewise, in col. 13, lines 10- 
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38, Perkokski discloses imprinting UPCs on material to identify various services such as 
admission tickets to particular events. Thus, Examiner respectfully submits that 
Perkowski does teach that the coded image includes ID information for identifying the 
printed matter. It is also noted, that a majority of Applicant's arguments rely on 
limitations that exist in the preambles of the claims. A preamble is generally not 
accorded any patentable weight where it merely recites the purpose of a process or the 
intended use of a structure, and where the body of the claim does not depend on the 
preamble for completeness but, instead, the process steps or structural limitations are 
able to stand alone. See In re Hirao, 535 F.2d 67, 190 USPQ 15 (CCPA 1976) and 
Kropa V. Robie, 187 F.2d 150, 152, 88 USPQ 478, 481 (CCPA 1951). Thus, it is 
suggested to move pertinent limitations from the preambles of the claims into the bodies 
so that they may be given appropriate patentable weight. 

Therefore, Applicant's arguments have been fully considered, but are found 
unpersuasive. 



Claim Rejections - 35 USC § 102 

4. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the Invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351(a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21 (2) 
of such treaty in the English language. 
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5. Claims 1-30 are rejected under 35 U.S.C. 102(e) as being anticipated by 
Perkowski (U.S. 6,064,979). 

As per claim 1, Perkowski discloses a marketing research method for at least 
one of studying and analyzing a printed matter containing a visually readable printed 
image including at least one of characters and a photographic image and an optically 
readable coded image as obtained by encoding a URL to be used for specifying an 
information resource for the printed matter the Internet via an access device, wherein 
said coded image includes ID information for identifying the printed matter (col. 4, lines 
45-53; col. 13, lines 1-9; URLs associated with the UPCs or UPNs are used to identify a 
variety of information related to a product such as product advertisements, product 
specifications, product warranties, product incentives where the product incentives 
include rebates, discounts and coupons.), and wherein copies of the printed matter are 
to be distributed to at least one of specified and unspecified persons, said method 
comprising: 

storing said ID information and access information obtained for each access to 
the information resource as a result of an operation of optically reading said coded 
image of a reading device, restoring said URL and said ID information from the read 
coded image, and accessing said information resource corresponding to the restored 
URL via said access device connected to said reading device (col. 3, lines 51-54; col. 4, 
lines 45-53; col. 5, lines 19-31; col. 10, lines 27-32 and 37-40; The system discloses a 
UPC number readable by a bar code scanner, the UPC number linking to a website 
when it is scanned. The website is an information resource that provides information 
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related to the UPC number such as product information. The UPC and ID information 
resource data are stored in a relational database.); and 

at least one of studying and analyzing the printed matter, carried out by an issuer 
of said printed matter, by utilizing said ID information and the access information on the 
accesses as stored in said information resource (col. 12, lines 54-64; col. 14, lines 50- 
62; Users can study information related to a product accessed at a URL after scanning 
the product's UPC code. Manufacturers and advertising and marketing personnel may 
analyze the information associated with the UPC). 

As per claim 2, Perkowski discloses the marketing research method according to 
claim 1, wherein said information resource corresponding to said URL as restored from 
said coded image is an information resource adapted to allow at least one of studying 
and analyzing the printed matter (col. 14, lines 50-62; The information resource 
provided by the URL enables users to study information related to a product accessed 
through the URL.). 

As per claim 3, Perkowski discloses the marketing research method according to 
claim 2, wherein said URL includes ID information for identifying said printed matter 
(col. 18, lines 39-43 and 52-55; URLs and UPCs are linked so that they point to very 
specific information files on the web related to the products associated with the printed 
matter.). 

As per claim 4, Perkowski discloses the marketing research method according to 
claim 3, wherein said ID information includes at least one of a name of the printed 
matter, a type of the printed matter, a date of distribution of copies of the printed matter. 
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a distribution area of copies of the printed matter and a purpose of distribution of copies 
of the printed matter as identifiable information (col. 10, lines 47-67; The ID information 
is associated with a variety of product information such as promotions, sales and 
distribution of the product.). 

As per claim 5, Perkowski discloses the marketing research method according to 
claim 1 wherein said URL includes ID information for identifying said printed matter (col. 
18, lines 39-43 and 52-55; URLs and UPCs are linked so that they point to very specific 
information files on the web related to the products associated with the printed matter.). 

As per claim 6, Perkowski discloses the marketing research method according to 
claim 5, wherein said ID information includes at least one of a name of the printed 
matter, a type of the printed matter, a date of distribution of copies of the printed matter, 
a distribution area of copies of the printed matter and a purpose of distribution of copies 
of the printed matter as identifiable information (col. 10, lines 47-67; The ID information 
is associated with a variety of product information such as promotions, sales and 
distribution of the product.). 

As per claim 7, Perkowski discloses the marketing research method according to 
claim 1, wherein said coded image further contains a browser starting program for 
starting a browser for said access device (col. 6, lines 19-25; col. 7, lines 6-14). 

As per claim 8, Perkowski discloses the marketing research method according to 
claim 1 , wherein said printed matter is one of a newspaper, a magazine, a book, a 
journal, a pamphlet, a catalog, a leaflet and a ticket (col. 10, line 29; col. 13, lines 4-5 
and 20-28). 
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As per claim 9, Perkowski discloses the marketing claim 1 , wherein research 
method according to if said printed matter carries at least one of a plurality of articles 
and advertisements and the at least one of each article and each advertisement shown 
on the printed matter is provided with a printed coded image, the URL contained in each 
of the coded images includes ID information for identifying the at least one of the article 
and the advertisement, whichever appropriate (col. 12, lines 41-48; col. 13, lines 4-5 
and 20-38; The system links the ID information to the appropriate URL. For example, if 
the ID information is for a ticket to an event, the URL links to information related to the 
event.). 

As per claim 10, Perkowski discloses the marketing research method according 
to claim 1, wherein said information resource is an information resource belonging to 
the issuer of the printed matter (col. 10, lines 37-40; The information resources can link 
to information related to manufacturers of a product related to the UPC and URL.). 

As per claim 1 1 , Perkowski discloses the marketing research method according 
to claim wherein a plurality of printed matters containing a same advertisement is 
involved and the advertisement of each of the printed matters is accompanied by a 
coded image specific to the printed matter, said information resource is an information 
resource belonging to a sponsor of the advertisement (col. 12, lines 24-28 and 54-62). 

As per claim 12, Perkowski discloses the marketing research method according 
to claim 1 , wherein the access information on the accesses to the information resource 
includes at least one of a number of accesses, date and time of each of the accesses 
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and data on each person who accessed the information resource (col. 13, lines 20-38; 
The UPC data can demark service related information such as attendance to an event.). 

As per claim 13, Perkowski discloses the marketing research method according 
to claim 1 , wherein said coded image includes information on at least one of a sound, 
an image and a text in addition to said URL (col. 14, lines 50-62; The URL links to text 
related to the product associated with the UPC). 

Claims 14-30 recite substantially similar subject matter as claims 1-13 above. 
Therefore, claims 14-30 are rejected on the same basis as claims 1-13 above. 

Conclusion 

6. Applicant's amendment necessitated the new ground(s) of rejection presented in 
this Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP 
§ 706.07(a). Applicant is reminded of the extension of time policy as set forth in 37 
CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1.136(a) will be calculated from the mailing date of 
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the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the date of this final action. 

The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

• Tai (U.S. 4,908,761 ) discusses a system for identifying product purchasers and 
predicting consumer promotional behavior response patterns using bar codes; 
and 

• De Lapa et al. (U.S. 5,822,735) discusses a focused coupon system. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to C. Michelle Tarae (formerly, C. Michelle Colon) whose 
telephone number is 571-272-6727. The examiner can normally be reached Monday - 
Friday from 8:30am to 5:30pm, 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Tariq Hafiz, can be reached at 571-272-6729. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
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you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 

Any response to this action should be mailed to: 

Commissioner for Patents 

P.O. Box 1450 
Alexandria, VA 22313-1450 

or faxed to: 

703-872-9306 [Official Communications; including After Final 

communications labeled "Box AF"] 
571-273-6727 [For status inquiries, draft communication, labeled 
"Proposed" or "Draft"] 
Hand delivered responses should be brought to: 

United States Patent and Trademarl< Office 
Customer Service Window 
Randolph Building 
401 Dulany Street 
Alexandria, VA 22314 



m/ 

cmc 

September 15, 2005 



tariqXhahz 
supervisory patent examiner 
technology center 3600 



